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Celebrating the people, places, food and travel experiences 
that defi ne the Hoosier state. Our over 909,000 loyal 
readers crave the simple, laid-back Indiana lifestyle.
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OUR READERS ARE uniquely ‘INDIANA’
Indiana Connection is unlike other magazines you may have come across. Though our content celebrates 
the rural and suburban Indiana lifestyle — with topics ranging from Indiana travel, cooking, dining and 
hobbies — it also includes advice on how to stay safe around electricity and how to trim your energy bills. 

Plus, readers have access to the latest news about issues important to them as consumers of their 
member-owned electric cooperative.

Indiana Connection is the official publication of Indiana’s electric cooperatives. 
Over 311,000 Hoosier homes around the state receive the magazine through their memberships in their 
electric cooperatives. Just as membership in community-focused electric cooperatives inspires loyalty and 
grassroots involvement, Indiana Connection has that same overwhelming support from its readership. 
Indiana Connection has informed, entertained, and, most importantly, connected with its readers since its 
fi rst issue in 1951. Back then, it was known as Indiana Rural News. Through the years, the multi-award-
winning publication evolved from a tabloid newspaper, to one with a new moniker — Electric Consumer 
— which referred to its electric cooperative roots, to a slick stock magazine. Finally, in March 2019, we 
rebranded as Indiana Connection, a name chosen to refl ect our strong ongoing relationship with our 
readers. Our over 909,000 readers can’t be pigeon-holed by their background, occupation, age, gender or 
race. They are anyone and everyone. They are uniquely Indiana. 

We invite you to connect with them through our magazine.
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MEET OUR READERS

Our readers are loyal.

Women
52%

Men
48%

311,000 Monthly Circulation*    3 Adult Readers Per Copy

Total 
Audience

909,000

Median Age 65     55+ 88%

*AAM Audited. Source: 2022 GFK MRI Profi le Study

69% Married 94% Own a Home

Median Home Value $297,800 Median HHI $74,900

40% Employed  46% Retired  68% Attended College

Of our 849,000 regular readers, 77.7% read regularly and
51.4% spent more than 30 minutes reading each issue.  
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OUR READERS

AT HOME
94% own a home

own an 
animal

67%
47% own a dog    
39% own a cat

own an 
animal

47% 
39% 

animal
47% 
39% 

have completed a 
home improvement 
project in the past

 12 months

71.3%

were interested 
in home 

improvement

56%

Source: 2022 GFK MRI Profi le Study
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67%
of our readers 

took an Indiana-based 
domestic trip in the 

last 12 months

67%
of our readers 

took an Indiana-based 
domestic trip in the 

last 12 months

Source: 2022 GFK MRI Profi le Study
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took a weekend 
and/or road trip 

in the last 
12 months

65%

took road trips 
for an average 

of 6 days

41%



own a 
vehicle

98.4%

63% own a truck
62% own an SUV

56% own a car

Source: 2022 GFK MRI Profi le Study
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31.9% own 
two vehicles    
26.6% own 

three vehicles



51%
have a 
garden

Source: 2022 GFK MRI Profi le Study

8

have a primary 
residence of 
more than 
one acre

65%

own more 
than 

three acres

42%
own more 

three acres

%



Questions about advertising in Indiana Connection?
Contact Cheryl Solomon  |  O: 847.749.4875  |  M: 847.612.9015  |  E: cheryl@amp.coop

Food
Our readers love the recipe section — and with 
good reason. Recipes are submitted by the readers 
themselves. Food is prepared, photographed and taste-
tested by magazine staff, so we know it’s delicious.

Recurring Columns

Cover Story
The main feature focuses on what makes Indiana 
special — whether it be people, events or places. The 
subject matter varies, but we strive to fi nd topics to 
connect with our readers.

County Feature
Each of Indiana’s 92 counties 
have unique claims to fame 
and interesting facts to 
highlight. We travel the state 
in pursuit of little-known 
Hoosier trivia.

Indiana Eats
Each month we profi le a 
restaurant in Indiana that’s 
just a car ride away. We’ve 
featured everything from 
small-town diners to historic 
hideaways in this food-
centric feature.

DIY/Outdoors
These alternating features 
are geared toward the 
handyperson and the 
hunting/fi shing enthusiast.

Profi le
Meet fellow Hoosiers who 
have intriguing stories to 
share.

Safety
Stay educated on electrical 
safety inside and outside 
the home.

Energy
Energy experts throughout 
the state tell you how to 
save energy … and money.

Pets/Backyards
Whether you’re interested 
in caring for furry friends 
or a growing garden, these 
alternating columns are 
here to advise you.

Travel
There’s a lot to do in the 
Hoosier state. Explore 
with us!
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Officially

Every true blue-blooded, gold-torch-

carrying Hoosier probably knows the 

official state bird is the native Northern 

cardinal. And most Hoosiers could 

likely recite at least part of the refrain 

of the state song, “On the Banks of the 

Wabash, Far Away,” whether they live 

along the Ohio River, the southern tip 

of Lake Michigan, or in the watershed 

of the Wabash, the state river itself.

Like every state, Indiana has claimed 

many flora, fauna, fabricated objects 

and natural features as officially “ours” 

through acts of the General Assembly, 

as noted and amended in the Indiana 

Code Title 1, Article 2. Though 

Indiana’s list of official “this” and “thats” 

is far fewer than other states, such 

designations raise awareness and 

foster interest in the given subject. The 

entire process of naming one can be a 

learning experience.

When a grade school student from 

West Lafayette discovered that Indiana 

had no state insect in 2014, she and 

her classmates researched insects and 

then lobbied lawmakers for two years 

before Say’s Firefly became the official 

state insect in 2018.

After unveiling his 2023 agenda last 

month, Gov. Eric Holcomb said a bill 

would be introduced in this year’s 

legislature to designate the breaded 

pork tenderloin as Indiana’s official 

state sandwich.

Jeanette Merritt with the Indiana 

Pork Producers Association told 

Inside INdiana Business the 

designation will benefit Indiana’s 

pork producers and the numerous 

restaurants throughout the state 

that offer breaded tenderloins.

This month, as the General 

Assembly continues work on the 

biennial budget and a variety of 

other bills, including an official 

state sandwich, here’s a look at 

some of Indiana’s official “you-some of Indiana’s official “you-

name-its.”name-its.”

AIRCRAFT
The Republic Aviation
P-47 Thunderbolt

Adopted 2015

Known as the “Hoosier Spirit 

II” and the “Indiana Warbird,” 

the Republic P-47 Thunderbolt 

was a World War II-era fighter 

manufactured at Republic 

Aviation’s Evansville plant. 

This snub-nosed aircraft was built 

in greater numbers than any other 

fighter aircraft because it was fast, 

dependable, could take major 

damage and survive, and packed 

effective firepower.

Photo by Richard G. Biever

Photo by Radin Schreiber

Indiana State Museum photo

State’s symbols and emblems reflect Hoosier culture and history

county feature
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White County
COUNTY
FACTS
FOUNDED:
1834

NAMED FOR: 
Isaac White

POPULATION: 
24,133

COUNTY SEAT:
Monticello

INDIANA COUNTY 
NUMBER:
91

Travelers driving on Interstate 65 between Indianapolis and 
Chicago can’t miss their arrival into White County. They’re 
greeted by 400-foot-tall wind turbines from the Meadow 
Lake Wind Farm which covers areas of White, Jasper and 
Benton counties. The farm was developed in multiple phases 
beginning in 2009. 

In 2018, an addition to the farm began providing power to 
Indiana’s electric cooperatives through their two cooperative 
power suppliers, Wabash Valley Power Alliance and Hoosier 
Energy. It was the first mix of large-scale wind power generated 
in Indiana that was used by electric cooperative consumers.

Just north and south of Monticello, 
two early hydroelectric dams were 
built on the Tippecanoe River as it 
winds its way south to the Wabash 
River. Along with generating 
electricity, the dams, one of which 
celebrates its 100th birthday this 
month, created the “Twin Lakes.” 

The northernmost, Norway Dam, 
completed in June 1923, created 
Lake Shafer. Oakdale Dam was built 
in 1925 to create Lake Freeman. 
These two meandering lakes 
established White County as a major 
tourism destination. Owned and 
operated by NIPSCO, the dams still 
produce electricity for the grid.

HOME-BLOWN ENERGY

TIPPECANOE AND 
HYDROPOWER, TOO

Indiana Beach is an amusement park 
located on Lake Shafer. It offers over 

50 rides and attractions including 
roller coasters and a water park. 

Convenient cabins, a campground 
and hotel rooms are also available.

Originally named Ideal Beach, the 
amusement park first opened in 1927 
on the shore of Lake Shafer, not long 

after the lake’s creation. 

FAMILY FUN

White County has arguably had its landscape and culture affected by 
renewable energy sources more than any other Indiana county.

Founded in 1834, the county was named for Isaac White, a colonel in the Illinois 
militia. White volunteered to serve as a private in the Indiana militia in Gov. 
William Henry Harrison’s march on Prophetstown. He was killed at the Battle of 
Tippecanoe in 1811 and was buried in a common grave at what is now 
Battle Ground.

Monticello
Indiana Beach

Meadow Lake 
Wind Farm

FLOWER
Peony

Adopted 1957

Though 

extensively grown extensively grown 

as an ornamental as an ornamental 

plant for its very large plant for its very large 

and scented blooms, the peony 

(Paeonia) is not without controversy.

The peony is native to China, not 

Indiana. So, how did it get to be the 

state flower? According to a 2017 

article in the Indianapolis Star, it was 

all politics.

Indiana has had four official state 

flowers. The carnation (native 

to England) was adopted by the 

legislature in 1913. The second, the 

flower of the tulip tree (actually 

native to Indiana), was adopted in 

1923. Third, the zinnia (from Mexico) 

was adopted in 1931, the year the 

tulip tree itself became the state tree. 

In 1957, a bill in the Senate called 

for the tulip tree blossom to be 

reinstated. It was then changed to 

the dogwood blossom. By the time 

it got to the House, a representative 

who was a commercial peony 

grower pushed for an amendment to 

make it the peony — which passed.

In 1995, a grassroots effort to select 

an Indiana native plant as the new 

state flower settled on the fire pink, 

which has tiny clusters of red starlike 

wildflowers, but that effort wilted in 

the legislature. 

FOSSIL
Mastodon

Adopted 2022

Unlike the Unlike the 

state flower, 

the state fossil walked its way across 

BIRD
Northern Cardinal

Adopted 1933

Commonly known as the “Red Bird,” Commonly known as the “Red Bird,” 

the Northern Cardinal (Richmondena the Northern Cardinal (Richmondena 

cardinalis cardinalis) is one of 

America’s favorite backyard birds. 

Seven states — Illinois, Indiana, 

Kentucky, North Carolina, Ohio, 

Virginia and West Virginia — have 

made the bird their state bird.

Widespread and abundant, cardinals 

stick around year-round to brighten 

our gray Indiana winters. They are 

recognized by their “cheer cheer 

cheer,” “whit-chew whit-chew” and 

“purty purty purty” whistles. Of 

course, if you follow the Ball State 

University Cardinals, the “cheer” is 

more like a “Chirp! Chirp!”

FLAG
Adopted 1917

The blue and gold state flag of 

Indiana was adopted by the 1917 

General Assembly as part of the 1916 

Indiana centennial celebration. At 

the time, Indiana was the last state to 

have an official flag.

The Daughters of the American 

Revolution held a competition to 

design the flag, which was won by 

Paul Hadley of Mooresville.

The flag features a golden torch and 

19 stars on a blue field. The torch is a 

symbol of liberty and enlightenment; 

the rays represent their far-reaching 

influence. Thirteen stars in the outer 

circle symbolize the original 13 

states; the inner semi-circle of five 

stars represents the next five states 

to join the Union; and the large 

star above the torch is a symbol of 

Indiana, the 19th state.

Indiana as far back as 2.5 million Indiana as far back as 2.5 million 

years ago. American mastodons years ago. American mastodons 

(Mammut americanum) roamed (Mammut americanum) roamed 

Indiana until they became extinct Indiana until they became extinct 

about 10,500 years ago. Mastodons about 10,500 years ago. Mastodons 

are now the most common Ice Age are now the most common Ice Age 

fossil found in the state.fossil found in the state.

Mastodons lived in herds and were Mastodons lived in herds and were 

predominantly forest-dwelling 

animals, as opposed to their 

contemporary, the larger, shaggier 

woolly mammoth, which mostly 

lived on grasslands.

The Indiana State Museum’s 2018 

redesign allowed it to fully display 

Fred, the fossilized bones of a 

mastodon that was discovered in a 

peat bog near Fort Wayne in 1998. 

INSECT
Say’s Firefly

Adopted 2018

The successful 

quest to name a state 

insect began with Kayla Xu, a West 

Lafayette second grader who realized 

Indiana was without a state insect 

during the 2014-15 school year.

Encouraged by her teacher, Maggie 

Samudio, Kayla and her classmates at 

Cumberland Elementary researched 

possible insects. In their research, 

they learned Purdue University 

entomologists had suggested Say’s 

Firefly 20 years earlier. Say’s Firefly, 

Pyractomena angulata, was a species 

first described in the 1820s by 

Thomas Say, the “Father of American 

Entomology” in New Harmony. 

The students picked up the torch 

for the firefly and carried it to the 

Statehouse.

Lawmakers from the West Lafayette 

area first joined with the students 
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continued on next page

Adopted 2018

The successful   Ready to go on a little 
getaway? You don’t need 

to travel far — just visit 
RiverWatch Floating Restaurant in 

Lawrenceburg. According to its website, 
the family-friendly, Key West-themed eatery aims to deliver 
“an island ambiance and a beautiful view of the Ohio River 
while you eat delicious food and sip on frosty drinks.” 

Family-owned and operated, RiverWatch is helmed by 
“Captain Mike” Rauen and his “First Mate” Darcy. The 
restaurant offers a variety of seafood dishes such as crab 
cakes, coconut shrimp and their ever-popular blackened 
mahi mahi. If seafood doesn’t float your boat, RiverWatch 
serves a custom-blended hamburger made from short rib 
and brisket, as well as a pork ribeye and a variety 
of sandwiches. 

While you dine, you can relax and take in the surrounding 
views — the restaurant is indeed actually floating in the 
Ohio River, although securely docked — and soak in the 
island-inspired décor and music. 

If you’re in the mood for a cocktail, First Mate Darcy’s 
signature libations include the “Sombrero Beach Shark Bite” 

made with peach schnapps, Absolut Citron, blue curacao, 
Sprite and grenadine, and “Caribbean Rum Punch” spiked 
with Don Q rum.

Don’t set sail home without dessert! The “After Deck 
Delicacies” include a perfectly tart key lime pie (another nod 
to Florida) and chocolate-dipped cheesecake on a stick.

No matter what you choose to eat or drink, you will be 
treated to top-tier hospitality. As Captain Mike put it, “We 
welcome you to dine with us on Key West time and may the 
tide always pull you back!”

RiverWatch is open seasonally, typically from April to 
October, and you can visit the restaurant’s website at
Riverwatchinc.com for updates and more information.

Indiana eats
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  Ready to go on a little 
getaway? You don’t need 

to travel far — just visit 
RiverWatch Floating Restaurant in 

Lawrenceburg. According to its website, 

RIVERWATCH FLOATING RESTAURANT 

1 Walnut Street
Lawrenceburg

812-539-3625

Riverwatchinc.com

Vacation 
     VIBES

Enjoy a taste of the Florida Keys at this charming floating restaurant.

outdoors
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The United States' national bird 

is the bald eagle; our national 

mammal is the American bison. 

It’s time for us to give the beaver 

its due and declare the waterway 

engineer as our official national 

rodent.

Some may disagree, saying we 

already have the groundhog. 

Granted, the pasture poodle even 

has its own day, Feb. 2, delegated 

as Groundhog Day. But the 

notion our meteorological misfit 

forecasts the weather is bogus: 

There are always six more weeks 

of winter! While our bald eagle 

is inspirational and the bison 

represents strength, neither had 

the impact that the American 

beaver did in forming and 

developing our nation.

Early in the history of our country, 

the beaver was highly sought after 

for its luxurious pelt. Millions of 

hides were exported to England 

and Europe. The pelts were 

shaved for their hair, which was 

used in the manufacturing of felt 

for the top hat industry. “Beaver” 

hats were the rage.

Trappers and fur traders set out 

from the East Coast colonies 

and Canada to follow the “brown 

gold” of beaver pelts, which 

led to the rapid demise of the 

animal in the Midwest. By 1810 

or 1820, the beaver had been 

hunted and trapped into local 

extinction. As beaver colonies 

disappeared, trappers, fur traders 

and explorers continued traveling 

west and north. News of their 

finding fertile valleys, open plains, 

mineral deposits and vast timber 

resources attracted the attention 

of settlers looking for a better life. 

Wagon trains soon followed.

Reintroductions of beavers 

in Indiana began in 1935 and 

continued through the first open 

trapping season in 1951. The 

initial reintroduction was done 

with animals purchased from 

Michigan and Wisconsin and 

released on Jasper-Pulaski and 

Kankakee state game preserves. 

As the animals reproduced, they 

were live-trapped and moved to 

other parts of the state. By 1986, 

beavers were found in 43 Indiana 

counties, and they are now found 

throughout the state.

While some might consider 

beavers to be pests, they create 

wetlands by constructing dams 

and forming ponds that provide 

habitat for other species including 

fish, mammals, waterfowl, 

songbirds, amphibians and 

insects. The wetlands they 

engineer also improve water 

quality and mitigate drought and 

flooding conditions downstream.

Canada has made the riparian 

rodent one of its national 

symbols. In my opinion, it’s time 

we proclaim it as our national 

rodent! It even has a great motto: 

“Busy as a beaver.”

JACK 
SPAULDING
is a syndicated 
state outdoors 
writer and a member 
of RushShelby Energy.

Readers can contact the author by 
writing to this publication, or by 
email to jackspaulding@hughes.
net. Spaulding’s books, “The Best Of 
Spaulding Outdoors” and “The Coon 
Hunter And The Kid,” are available 
from Amazon.com as paperbacks or 
Kindle downloads.

outdoors

Mature adult beavers can grow to 3 feet 
long and weigh up to 60 pounds. They 
have waterproof hair, webbed back 
feet for swimming and the tell-tale flat, 
nearly hairless, paddlelike tail.

beaver 
believer

BE A 

energy
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While electric vehicles are 
collectively trying to find a foothold 
with individual consumers, there’s 
at least one EV market that seems 
to be firing on all cylinders. That 
would be electric school buses, 
which are expected to have a 
growth rate of nearly 34% over 
the next five years, according to 
industry experts. That figure is 
nearly 11% higher than the electric 
vehicle market at large.

There are several factors driving 
this surge, including significant 
federal funding via the Clean 
School Bus Program.

Once schools can clear the hurdle 
of the higher cost of purchasing 
an electric school bus, there are 
several benefits. Electric school 
buses offer fuel efficiency and 
more reliable performance for 
school districts in search of cost-
effective transportation options. 
According to the National School 
Boards Association, each electric 
school bus will save an average 
of $6,000 per year in operational 
expenditures compared to a 
traditional bus. 

Electric school buses can be 
used as battery storage for 
energy that can be transferred 
back into the grid, and the buses 
could also operate as alternative 
power sources during disasters or 
extended outages — talk to your 
co-op before you do this.

There’s also an added safety 
bonus: Electric buses operate 
quietly, allowing drivers to be more 
aware of what’s going on inside 
and outside of the vehicle.

In an effort to accelerate the 
transition to zero-emission vehicles 
and produce cleaner air in and 
around schools, the 2022 Clean 
School Bus Program awarded 
$5.315 million to six Indiana school 
districts to purchase a total of 19 
buses. Thirteen of those buses 
were electric, and the other six 
were propane powered. 

The recipients were Michigan 
City Area Schools (six buses), 
Northeastern Wayne Schools (six), 
Western Boone County Community 
School District (four), East 
Washington School Corporation, 

Caston School Corporation and 
North Central Parke Community 
School Corporation.

There could be more buses in 
store soon for Indiana schools. 
The U.S. Environmental Protection 
Agency has announced that 
the 2023 Clean School Bus 
Grant Program will offer another 
approximately $400 million in 
competitive grant funding to 
eligible applicants for zero-
emission school buses, clean 
school buses and charging 
infrastructure, and the application 
deadline is Aug. 22.

by Sandy Cason
Director of Member Services

and Corporate Relations

Whitewater Valley REMC

energy

Photo courtesy of Proterra.

energy

Flipping 
 
the switch:
Electric school buses are catching on

foodfood
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FOOD PREPARED BY STEPHANIE GROVES AND BARBARA BUTZ

PHOTOS BY KILEY LIPPS

Hello, Jell-O
FULL OF FLAVOR AND NOSTALGIC CHARM FULL OF FLAVOR AND NOSTALGIC CHARM 

1 (.6-ounce) box of Sugar-Free Lime Jell-O 

(Sugar-Free Jell-O is the key to having the 

pie set up properly)

¼ cup boiling water

2 (6-ounce) containers of key lime-flavored yogurt

1 (8-ounce) container of whipped topping 

(such as Cool Whip), thawed

1 premade graham cracker pie crust

EASY KEY LIME PIE Bethany Edwards, Berne, Indiana

In a large bowl, carefully stir the Jell-O powder 

into the boiling water and stir to dissolve. Stir in into the boiling water and stir to dissolve. Stir in 

FOOD PREPARED BY STEPHANIE GROVES AND BARBARA BUTZ

PHOTOS BY KILEY LIPPS

into the boiling water and stir to dissolve. Stir in into the boiling water and stir to dissolve. Stir in 

yogurts. Fold in thawed whipped topping. Pour 

mixture into pie crust and refrigerate for at least 2 

hours before serving.

food
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JELL-O POPSICLES 
Marilles Mauer, Greensburg, Indiana 

1 (3-ounce) box of Jell-O, in your preferred flavor

4 cups water

⅓ cup sugar (optional) 

food

For cake:

1 box white or yellow cake mix

4 eggs

1 cup water

¼ cup vegetable oil

For topping:

1 (3-ounce) box of Jell-O, 
in your preferred flavor 

1 cup hot water

½ cup cold water

1 (8-ounce) container of 
whipped topping (such 
as Cool Whip), thawed

Preheat oven to 350° F. Combine cake 
mix, eggs, 1 cup of water and vegetable 
oil in a mixing bowl. Stir to blend, then 
beat at medium speed for 2 minutes. 
Pour mixture into a greased, 9-by-13-
inch pan. Bake for approximately 30 
minutes until a toothpick comes out 
clean when inserted. Cool in pan for 15 
minutes. In a medium bowl, dissolve 
Jell-O in the hot water and then add 
in the cold water. Poke large holes all 
over the top of the cake with the handle 
of a wooden spoon or a fork. Slowly 
pour the Jell-O mixture over the cake. 
Chill in the refrigerator for 4 hours, then 
spread the whipped topping over the 
cake and serve.

Bring 2 cups of water to a boil. In a medium bowl, mix 

sugar and Jell-O powder and then carefully stir the 

boiling water into the mixture, stirring constantly until 

dissolved (about 2 minutes). Stir in 2 cups of cold 

water and then pour the mixture into popsicle molds. water and then pour the mixture into popsicle molds. 

Freeze until completely frozen.

For cake:

1 box white or yellow cake mix

4 eggs

1 cup water

¼ cup vegetable oil

For topping:

1 (3-ounce) box of Jell-O, 
in your preferred flavor 

1 cup hot water

½ cup cold water

1 (8-ounce) container of 
whipped topping (such 
as Cool Whip), thawed

Preheat oven to 350° F. Combine cake 
mix, eggs, 1 cup of water and vegetable 
oil in a mixing bowl. Stir to blend, then 
beat at medium speed for 2 minutes. 
Pour mixture into a greased, 9-by-13-
inch pan. Bake for approximately 30 
minutes until a toothpick comes out 
clean when inserted. Cool in pan for 15 
minutes. In a medium bowl, dissolve 
Jell-O in the hot water and then add 
in the cold water. Poke large holes all 
over the top of the cake with the handle 
of a wooden spoon or a fork. Slowly 
pour the Jell-O mixture over the cake. 
Chill in the refrigerator for 4 hours, then 
spread the whipped topping over the 
cake and serve.

JELL-O POKE CAKE Lou Anna Hufford, Flora, Indiana 

profile
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Clark County REMC’s Wyatt 
Binkley first climbed at a 

lineman rodeo when he was 12 
years old. Last year, he was on the 
team that finished first place overall 
at the inaugural Indiana Electric 
Cooperative Lineman Rodeo. He 
received a unique, handcrafted 
trophy for his efforts — one made by 
his father. 

Jim Binkley, who worked in the 
industry for more than 40 years 
and has two sons now working as 
linemen, has contributed to linework 
in many different capacities. He has 
been inducted into the International 
Lineman Hall of Fame, and beyond 
his professional duties, has created 
trophies for lineman rodeos, 
retirement gifts and more. 

He traces his passion for these types 
of projects back decades. 

In 2003, the superintendent of 
Scottsburg Municipal Electric, Jim 
Satterly, was retiring. Binkley was 
asked to fill the position. 

“I immediately had a problem,” 
Binkley said. “What should I give 
Mr. Satterly for his retirement? I was 
splitting wood when the solution 
appeared before me.” 

Satterly had a tree contractor 
remove an old oak tree that was 
endangering a primary electrical 
line. Binkley took some of the wood 
home and was splitting it when he 
discovered a pair of “house knob 
insulators” embedded within 
the wood.

“I counted 40 tree rings back from 
the bark to the base of the insulator, 
and I knew then I had something 
to build from,” he said. “I counted 
the rest of the rings to establish the 

age of the tree and used it to create 

a story highlighting Mr. Satterly's 

career at Scottsburg.”

Five years after crafting the wooden 

sculpture for Satterly, Binkley 

undertook a new project: building 

insulator keepsakes for the eighth 

annual American Public Power 

Association (APPA) Lineman Rodeo. 

He created 75. 

“When I built the keepsake, I wanted 

to represent the year using pieces 

of wire the size of each number 

of the year and bend them in 

arches,” he said. Binkley received a 

standing ovation for his efforts at 

the evening’s banquet, and he said 

that he “considered it at the time 

the pinnacle of my lineman career, 

being honored by my peers.” 

Binkley has tried to be intentional 

with his work — both as a lineman 

and a creator. 

When the Indiana Municipal Electric 

Association later decided to create 

a state rodeo modeled after the 

APPA event, Binkley was asked to 

create trophies. He accepted, also 

coming up with the idea to have a 

traveling award to emphasize what 

he believes to be the most important 

event: the hurt man rescue. 

Last year, Binkley was asked if 

he was interested in making the 

trophies for the first Indiana Electric 

Cooperative Lineman Rodeo. He 

agreed, and the awards he created 

were built “around a saddleback 

insulator pin and used a weathered 

piece of cross-arm. It seemed like a 

natural fit for a rodeo trophy,” 

he explained.  

Binkley made the awards for the 

Indiana Electric Cooperative 

Lineman Rodeo again this year. 

Regardless of who wins, there is no 

doubt that Binkley’s handiwork is 

treasured by the linemen who are 

awarded his trophies — and Binkley 

is pleased to be able to pay tribute 

to their efforts. “I especially like 

honoring those stand-out linemen 

that are dedicated to our trade.”  

-Jenna Williams 

A LINEMAN at heart
Jim Binkley honors the trade even after retirement

Jim Binkley

2022 Indiana Electric Cooperatives Lineman Rodeo trophy

safety

With the arrival of harvest time, 
Indiana’s farmers are shifting into 
high gear as they move into their 
fields to bring in crops. All that 
increased activity puts farmers 
and farm workers at greater risk, 
warned Jon Elkins, vice president 
of safety, training and compliance 
at Indiana Electric Cooperatives. 

“Combines and grain augers 
are large pieces of equipment,” 
Elkins said. “People assume 
that everything will fit under the 
power lines, but that isn’t always 
the case. The biggest cause 
of electrocutions on farms is 
equipment accidentally touching 
power lines.”

Here are some tips Indiana 

Electric Cooperatives 

recommends for farmers 

to protect themselves and 

their workers:

• Always look up and around 
before moving or raising before moving or raising 
equipment. Keep in mind 

that power lines sag between 
poles, especially on hot days. 
A good rule of thumb is to stay 
at least 10 feet from all power 
lines and power poles.

• Never try to raise power 
lines to allow passage of 
tall equipment. Even non-
metallic objects such as 
wood poles or branches can 
conduct electricity.

• Watch out for power poles, 
too. If you strike one, it may 
break, dropping a live line on 
your metal tractor or combine.

• When considering the height 
of equipment, don’t forget 
about the radio antennas and 
GPS receivers that may reach 
another couple of feet above 
the roof.

• Take the time to fully lower 
grain augers and other 
portable equipment before 
moving them.

• Have a spotter on hand 
to ensure your safety when 
moving equipment near 
power lines.

• If you’re not completely sure 
that equipment will fit under 
a power line, find an alternate 
way to move it.

• If you’re in equipment that 
touches power lines, stay in 
the cab and call for help. Tell 
others to stay away. In the rare 
case there is a fire and you 
have to escape, jump clear of 
the equipment. Keep both feet 
together and shuffle or hop at 
least 30 feet away. 

“Working the land has enough 
hazards in the work itself,” Elkins 
said. “With care and planning, 
moving to and from the fields 
shouldn’t be one of them.”

SOURCES:
Iowa Lakes Electric Co-op, Ozark Border Iowa Lakes Electric Co-op, Ozark Border 
Electric Cooperative, Powerlinesafety.info
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Assess the past growing season. 
What were the successes and failures? 
Were there vegetables or annuals you’d 
like to grow again? Are there some that 
go in the never-again category?

Do your fall cleanup. Clean up 
the vegetable gardens. Remove 
tomato, pepper and other food plants. 
Gardeners often avoid composting 
tomato plants because of their high 
susceptibility to disease.

Many gardeners are used to cleaning 
up their perennial gardens in the fall. 
It’s always been considered good 
practice, especially when insects 
or diseases affected plants. It also 
reduces self-sowing. However, some 
gardeners are now choosing to 
leave certain plants upright, such as 
coneflowers, to provide food for finches 
and other birds that winter over. Hollow-
stemmed perennials double as condos 
where native, solitary, leaf-cutter bees 
raise their young. Providing shelter and 
food for insects, birds and other wildlife 
supports a garden rich with pollinators 
and more flowers and food.

Replenish the soil. Vegetables: Layer 
in compost, chopped leaves or rotted 
manure on top of the bed. Or plant a 
cover crop, also called green manure. 

Perennials: Add a 1-inch layer of 
compost, chopped leaves or rotted 
manure around the base of perennials. 

Mow and chop leaves. Leaves 
smother the lawn, so mow or rake 
them. You can mulch them to leave 

on the lawn as an organic fertilizer or 
collect and chop them to use as mulch 
in vegetable and flower beds.

Start a compost pile. Chopped 
leaves and plant clippings can go right 
into a pile. As the plant debris breaks 
down, the resulting compost will be 
an excellent mulch or soil additive 
next spring.

Divide perennials. This is the best 
way to get free plants for your garden 
— divide and transplant the perennials 
you like. 

Plant spring bulbs. What better way 
to welcome a new season of gardening 
than to plant spring-flowering bulbs? 
There’s always a spot or two to stick in 
a few daffodils, the most reliable spring 
bulbs to plant.

Add a tree. If not now, when? It’s 
always a good time to plant a tree … 
for shade, for fruit or for flowers. Plants 
growing in nursery pots at the garden 
center can be planted any time the 
ground can be worked.

Keep watering. Plants, especially 
trees, shrubs and evergreens, need to 
go into winter well-watered to prevent 
winter damage. Be sure to water newly 
planted trees and shrubs.

Weed. Getting rid of weeds in the fall 
reduces how many unwanted plants will 
show up in spring and summer.

A popular speaker, Jo Ellen Meyers Sharp 
gardens in Indianapolis and blogs at 
Hoosiergardener.com.

Gardeners are nothing if not hopeful. How many of us say “I’ll try that next 
year,” or “Next year will be better for fill in the blank.” Whether you want to add 
some new vegetables to your garden or plant a few spring-flowering bulbs, 
here are 10 things you can do now to make next year’s garden even better:

10 tips 

30  OCTOBER 2023

for a productive garden next year

travel
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Strawberry Fun 
Farm Weekends
June 10-11, 17-18, 24-25
Saturdays 8 a.m.-7 p.m., 
Sundays 8 a.m.-6 p.m.

Johnson’s Farm Produce, 
8960 E. Ridge Road, Hobart

Fun Farm Weekends 
include a variety of delicious 
strawberry treats and 
activities for kids. In addition, 
the $12 admission fee 
includes access to the “UPICK” fields and wagon rides. 

Johnsonsfarmproduce.com/strawberry-festival

Crawfordsville 
Strawberry Festival
Friday, June 9 |  11 a.m.-10 p.m.
Saturday, June 10 |  10 a.m.-10 p.m.
Sunday, June 11 |  10 a.m.-4 p.m.

Historic Lane Place, Crawfordsville

Each June, Crawfordsville and 
Montgomery County residents come 
together to create the largest local event 
of the year, the Crawfordsville Strawberry 
Festival. The strawberry-themed festival 
features food, fun, arts & crafts and top-
notch entertainment for all ages.

Crawfordsvillestrawberryfestival.com

St. Joseph 
Strawberry 
Festival
June 4 | Noon-4 p.m., EDT

St Joseph Catholic Church, 
410 S. Race St., Princeton

Join in this fellowship and community event 
featuring all things strawberry. Includes 
outdoor food, kid’s games, a dunking booth, 
basket raffle, games of chance and a 
barbecue meal (11 a.m.-2 p.m.). 

Facebook.com/
events/5979258855515484

Strawberries 
on the Square
May 26 | 11 a.m. until sold out, 
EDT

Johnson County Courthouse lawn, 
Franklin

Strawberries, shortcakes, ice cream 
and whipped topping are the main 
attraction, but the festival offers 
much more. Food vendors will be 
open around the courthouse square, 
and there will be a car cruise-in and 
bluegrass music from 7-9 p.m.

Discoverdowntownfranklin.com/strawberries-on-the-square

Strawberry Fields may be forever — at least in some of our 

Beatle-inspired minds — but the juicy red morsels of late 

spring and early summer are fleeting. Be certain not to 

miss out on these first fruits of the season by visiting a 

strawberry festival near you.

All around Indiana, festivals featuring strawberries

 kick off summer by bringing communities together

 for good times, good treats and often, good causes. 

Here are some festivities to check out around the

travel

Please check each event’s website or Facebook page before attending, as dates/information may change. 

St. Joseph 
Strawberry 

All around Indiana, festivals featuring strawberries

 kick off summer by bringing communities together

 for good times, good treats and often, good causes. 

Here are some festivities to check out around the state.

Farm Weekends
June 10-11, 17-18, 24-25
Saturdays 8 a.m.-7 p.m., 
Sundays 8 a.m.-6 p.m.

Johnson’s Farm Produce, 
8960 E. Ridge Road, Hobart

Fun Farm Weekends 
include a variety of delicious 
strawberry treats and 
activities for kids. In addition, 

Saturday, June 10 |  10 a.m.-10 p.m.
Sunday, June 11 |  10 a.m.-4 p.m.

Historic Lane Place, Crawfordsville

Each June, Crawfordsville and 
Montgomery County residents come 
together to create the largest local event 
of the year, the Crawfordsville Strawberry 
Festival. The strawberry-themed festival 
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Editorial Calendar

Our Marketplace offers maximum 
exposure for your business or 
organization at a minimal cost. 

A limited number of these display 
ads are available each month. 

Don’t miss this opportunity to 
reach over 900,000 consumers at 
an affordable rate!

Investment: $500

Your marketplace ad includes:

• full color logo
• headline up to eight words
• up to fi ve lines of text 
• 20 characters per line
• your website address 
• no charge for color

Example

Line 1
Line 2
Line 3
Line 4
Line 5

indianaconnection.org

CELEBRATING THE 
EXPERIENCES
THAT DEFINE

 THE HOOSIER STATE

11

Please contact Cheryl Soloman, 847.749.4875 or cheryl@amp.coop, for 
other small business advertising opportunities in Indiana Connection.
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WE REPAIR 
LEAKY LAKES
GUARANTEED

We know how to find all
water leaks underground.

Call us!
812-987-4119

www.WhatsBelow.com

NOVEMBER 2022 11

insights

ORDER YOUR 2023 CALENDAR today!
Price includes shipping and 

Indiana sales tax. Make check 

payable to “Indiana Electric Cooperatives.” 

Send a note and check to Indiana Connection 

Calendar; 8888 Keystone Crossing, Suite 1600; 

Indianapolis, IN 46240.

SEND US A CHECK AND A 
NOTE WITH YOUR NAME 
AND ADDRESS. COPIES 
OF THE COOPERATIVE 
CALENDAR OF STUDENT 
ART ARE $7 EACH.

MARKETPLACE

With Christmas break coming up, this 
is the perfect time for students to start 
working on their entries for the next 
Cooperative Calendar of Student Art 
contest. 

The deadline for students in grades 
kindergarten through high school senior 
to submit artwork to illustrate the 2024 
student art calendar is March 24, 2023. 
First place winners will each receive 
$200. Their artworks will illustrate the 
calendar’s cover and the 12 months of 
the year. One “artist of the year” will be 

chosen and will earn an additional $100 
prize. Judges will also select honorable 
mention winners whose artwork will also 
appear in the calendar. Those student 
artists will receive $75 each. 

The contest is open to Indiana public, 
private and home-schooled students. 
They must be in grades kindergarten 
through 12th grade during the 2022-23 
school year. A complete set of rules 
and required entry forms are available at 
indianaconnection.org/for-youth/art-
contest.

Time to get creative!
CHRISTMAS BREAK? 

Our Marketplace offers 
maximum exposure for your 
business or organization at 
a minimal cost. 

Please contact Cheryl 
Solomon, 847-749-4875 
or cheryl@amp.coop, 
for other small business 
advertising opportunities in 
Indiana Connection.

MARKETPLACEAdvertising & Rate

Questions about advertising in Indiana Connection?
Contact Cheryl Solomon  |  O: 847.749.4875  |  M: 847.612.9015  |  E: cheryl@amp.coop
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ADVERTISEMENTSpecifications
PREPARING FILES
Camera-ready ads must be provided as a high-resolution PDF fi le suitable 
for print at the proper size. Images should be 300 PPI. Adobe Acrobat 
PDF setting PDF/X-1a works well. All fonts and images embedded. All 
artwork must be provided in CMYK mode. No spot colors, RGB, LAB or 
embedded color profi les (such as ICC profi les). Type minimum size of 6 pt. 
For artwork with bleed include minimum .125" (1/8") bleed with crop marks. 
Please keep all live material .25" (1/4") from trim on all sides.

UNACCEPTABLE FORMATS
We cannot accept fi les in the following formats under any condition: 
Microsoft Publisher; any word processing fi le; any presentation format such 
as a PowerPoint fi le. Please create a high-resolution PDF from these fi le 
formats for print. 

Note: Any intervention required by Indiana Connection or our printer 
may result in additional charges. Where materials do not conform to 
specifi cations, advertiser will be offered the choice of sending new 
materials, time permitting, or having Indiana Connection make the 
necessary alterations, which will be billed at cost.

SENDING YOUR AD
Email to Ashley Curry at acurry@indianaec.org. File sharing for large fi les 
available upon request.
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LITTLE LEAGUE
BRINGS HOOSIERS

TO THE PLATE

Play ball!Play ball!Play ball!Play ball!Play ball!Play ball!Play ball!Play ball!Play ball!Play ball!



ADVERTISINGTerms & Conditions
These terms and conditions describe the requirements 
for advertising in all the media properties of Indiana 
Connection magazine (the “publisher”) for any person 
or entity choosing to purchase marketing or advertising 
assistance (the “advertiser”). 

1. All advertisements are subject to the publisher’s approval. The publisher 
reserves the right to reject any advertisement or portion thereof.

2. Accepted advertising must be in accordance with certain standards. 

3. Advertorial, sponsored or “native content” may be accepted when it conforms 
to publisher’s guidelines and all relevant USPS and FTC regulations.

4. Contract deadlines: The closing (deadline) date for space contracts is 5 p.m. 
in accordance with the calendar set forth in this document.

5. Art deadline: The deadline for receipt of print-ready art is 5 p.m. in accordance 
with the calendar set forth in this document.

6. First-time advertisers are required to pay in advance. Proof of creditworthiness 
and good standing with customers may be required.

7. Terms: Net 30 days from date of invoice with approved credit.

8. Methods of payment: The publisher accepts checks as its form of payment. 
Cash discounts are not available.

9. Liability for payment: Publisher may hold advertiser and agency jointly and 
severally liable for all sums due and payable to the publisher.

10. Frequency rates: Advertising ordered at a frequency discount rate and not 
earned within 12 months of the first insertion will be billed at the earned rate 
(short rate).

11. Position: All ads are accepted as run-of-publication with positioning at the 
publisher’s discretion and the advertiser’s requests followed to the extent 
practical within regular makeup limitations and policies.

12. Inserts: Rates available on request. Insertion order and a sample or mock-
up of insert should be provided to publisher 60 days prior to the intended 
month of publication. Inserts must meet postal regulations and printer’s 
specifications. Advertiser is subject to additional cost if postage increases 
due to weight of insert.

13. Classified advertising: The publisher does not accept classified advertising.

14. Editorial space in the magazine cannot be purchased. Such space is not 
sold.

15. Publisher’s liability: The publisher is not responsible for errors in key 
numbers/codes or for copy changes received after the closing date. If a 
scheduled advertisement is not published, publisher’s liability is limited to 
a refund to the agency or advertiser of an advance payment, if any, for the 
omitted advertisement. Liability for any error in a published advertisement 
will not exceed the cost of the space occupied by the advertisement.

16. Agreements between the parties for the advertiser to purchase marketing 
or advertising assistance must be in writing. Verbal orders will not be 
accepted. Any amendments, extensions, renewals or modifications must 
also be agreed to in writing, which may be accomplished electronically. 
Cancellations also must be made in writing.

17. After the closing (deadline) date, cancellations will not be accepted.

18. Cooperation: The parties agree to work together on all layout and design 
issues.

19. Choice of law: The parties agree that this agreement and any amendments, 
extensions, renewals or modifications thereof shall be governed by Indiana 
law.

20. Paid advertisements are not endorsements or promotions by any electric 
cooperative or by the publisher.

21. The printed magazine is published monthly.

22. Indiana Connection and all of its media properties are owned by Indiana 
Electric Cooperatives, 8888 Keystone Crossing, Suite 1600, Indianapolis, 
Indiana, 46240. Phone: 317-487-2220.

13

Questions about advertising in Indiana Connection? 
Contact Cheryl Solomon  |  O: 847.749.4875  |  M: 847.612.9015  |  E: cheryl@amp.coop
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8888 Keystone Crossing, Suite 1600, Indianapolis, IN 46240

317.487.2254


